INSIDER’S CORNER

A LOOK AT U.S. EXPORTS =

B U.S. EXPORTS FOR
FOURTEEN CATEGORIES

This month we present trends and global destination information for 14 categories of exports, drawn from the food and energy,
transportation equipment and consumer goods groupings which appear regularly in these pages.

FOOD & ENERGY
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. TRANSPORTATION EQUIPMENT
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Monthly data are centered three-month moving averages, based on seasonally adjusted figures and expressed as annual rates.

Product categories are based on end-use classification.

North America: Canada and Mexico.

European Union: Austria, Belgium, Denmark, France, Finland, Germany, Greece, Ireland, Italy, Luxembourg, Netherlands, Portugal, Spain,

Sweden and United Kingdom.

East Asia: China, Hong Kong, Indonesia, Japan, Malaysia, Philippines, Singapore, South Korea, Taiwan and Thailand.

Charts showing geographic destination are based on data for the year ending July 2001.

Source: Bureau of the Census

Additional information is available from the International Trade Administration (www.ita.doc.gov/tradestats/), and the Bureau of the Census

(www.census.gov/foreign-trade/www/)
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| | CONSUMER DURABLES

RECENT TRENDS/CONSUMER ELECTRONICS
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